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PROJECT RELEVANCE 

The individual matchmaking events were organized as follow ups after the match-making via open 

innovation events or as individual meetings for pre-selected participants on CCI and AVM side to initiate 

cross-sectoral collaborations. 

PURPOSE 

Purpose of the (online/telephone) meetings was for both parties to get to know each other in depth 

and facilitate an individualized and moderated kick-off to a potential cross-sectoral collaboration. Over 

the course of the COCO4CCI project we had many individual matchmaking meetings. The list below is 

only a selection of the activities carried out in this deliverable. 

 

SUMMARY OF VISITS 

Company Location Date(s) Participants* Participant 

Structure 

Habau & Mooi 

Design Studio 

Virtual/Telephone/ 

email/meeting  

Autumn 2021 2 1 CCI 

1 AVM 

Hali & Romina 

Hafner 

Virtual/Telephone/email  22.10.2021/25.10.2021 

et al 

2 1 CCI 

1 AVM 

hali & Peter 

Postlmayr 

Virtual/Telephone/email  25.11.2021/20.1.2022 2 1 CCI 

1 AVM 

Eternit & Yokai Tabakfabrik Linz 14.02.2022 4 2 participants 

from Yokai (CCI) 

2 participants 

from Eternit 

(AVM) 

SIHGA SIHGA HQ 16.02.2021 2 CEO  

head of sales and 

technical 

consultation 

Hali Online meeting 22.10.2021 5 Innovation Team 

hali 

*participants from company side 

 

 



 

 

 

Page 2 

 

OUTCOMES 

// Habau & Mooi Design Studio 

Creative Region provided the initial contact and consulted Mooi during the process on how to proceed 

within difficult phases of the project.  

 

 

// hali & Peter Postlmayr 

Peter participated in the Ideathon with hali. Since then, hali and Peter Postlmayr were in touch, 

discussing further collaboration options and Creative Region was following up on this. The type of 

cooperation is still being negotiated.   
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// hali & Romina Hafner 

Creative Region and hali also identified needs related to the “new work” topic. Romina Hafner was 

originally planning to take part in the Ideathon, but was then not able to participate. Due to her “new 

work” background, Creative Region connected her with hali anyway and the scheduled a meeting and 

also initialised a follow-up. They started collaboration talks and are finally working together. 
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// YOKAI & ETERNIT 

After Yokai’s successful pitch at the Ideathon at Eternit, we organized an individual matchmaking meeting 

between Yokai and Eternit. In the first step, Yokai showed Eternit their production site at GRAND GARAGE 

and gave them an insight into their processes and world. In a follow up session, potential ideas on how to 

collaborate with each other were discussed and pointed out by the COCO4CCI team, as well as funding 

opportunities for the next steps sketched out. 

Since then, Eternit and Yokai Studios are in touch, discussing further collaboration options as well as the 

feasibility of the integration of robotics in the roof covering process. 

 

Photo credit: Hannah Husar Creative Region 
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// SIHGA 

Meeting with SIHGA and Biz-Up on their interest to participate at the COCO4CCI process. We discussed and 

defined a challenge and project which they would like to cooperate and collaborate together with a CCI. 

Based on the discussions we outlined and defined a challenge as well as potential candidates who would 

be a great match with SIHGA. However, due to various reasons SIHGA did not go through any matchmaking 

process and eventually dropped out in September/October 2021. 
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// hali 

Meeting after the Ideathon at hali. COCO4CCI had several points of contact after the event and also this 

follow up meeting, for additional consultation and support in defining how they should pursue the next 

steps and what the future collaboration can be like. This was followed by additional email communication 

to support individual matchmakings between different creatives (e.g. Postlmayr and Hafner) 

 

 


