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CREATIVE SPEEDATHON 2021 
 

Date: 08.07.2021, 16:00 – 20:00 

Location: Tabakfabrik Linz 

 

Project relevance:  
This event was organized as challenge pitch and solution pitch for the matchmaking via open innovation 
deliverable (D.T3.3.2) 

 

Participants: 
// Number of participants: 50 

// Participant structure:  

 10 AVM 

30 CCI 

10 other  

 Target groups: CCI, AVM, SMEs 

 
Event 
DESCRIPTION 

The goal of the event was to further connect interested CCI with AVM, who are looking for a collaboration 
with creatives. The AVM were selected by their interest in innovation and the concrete need to work with 
external innovators and open-minded creatives. The CCI were invited to take part in this event via open 
call (website, social media, newsletter) and through personal contacts, the AVM were contacted directly.  

In the relaxed atmosphere of the Tabakfabrik Linz, selected companies presented themselves in short 
pitching sessions and talked about their current challenges. During the registration, the CCI companies 
were mixed together in groups, who then visited the AVM on “their” table to get the chance to talk to the 
companies at eye level and learn in short speeddating-like sessions about how the company works, what 
its current and future challenges are, where the connecting factors are how innovations can be driven 
forward with their help. After a few minutes, they switched and started at another table, with another 
AVM.  

Afterwards, all came together again for cool drinks, snacks and further networking. Besides we prepared 
boxes – one box per AVM – in which the CCI could drop their business card if they wanted to stay in 
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contact with the AVM. Also we took polaroid pictures during registration, pinned them on a wall and 
invited participants to add a business card or some facts and contact details with a marker.   

The event was a great success, as both – AVM and CCI companies were really satisfied with the people, 
the format and the talks.  

LESSONS LEARNT 

Originally we planned to have one-to-one sessions, but due to the number of pre-registrations (52 CCI), 
we switched to groups of CCI, but kept the initial time frame of about 7 minutes per round. Some CCI 
mentioned that next time we should give some more time for talks.  

Also the noise in the yard of the Tabakfabrik Linz due to construction works in the area was criticised, as 
it was hard (at least at the beginning of the event) to talk and listen to the other speakers. Nor this was 
planned by us then known, so we couldn’t change this fact.   

FEEDBACK 

The overall feedback was good, all participants enjoyed the event and the talks/connections. Only the 
noise issue was mentioned a bit negatively.  

 

FOLLOW-UP 

Some CCI were directly exchanging business cards with AVM, but most of them sticked to our “method” 
by collecting them in boxes. The business cards were digitalised afterwards and then sent to the AVM. 
Also the CCI were invited to fill out the survey. With some of the CCI we are already in contact and invited 
them to take part in our Ideathon in September.  

OUTPUT 
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The event was published on the website of the Creative Region (as part of the regional website): 
https://creativeregion.org/events/creative-speedathon-in-der-tabakfabrik-linz/  

 

 

Photos were published on Social Media: 

Facebook: https://www.facebook.com/CreativeRegion/posts/3584639474970767 

Instagram: https://www.instagram.com/p/CRFAW1HlUFl/   

Linkedin: https://www.linkedin.com/feed/update/urn:li:activity:6819242321184350208  

PHOTOS 
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ANNEX 1: List of registrations 
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ANNEX 2: List of participants 
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